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Human Driven
Communication

IN A DIGITAL WORLD
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3 types of symbols

® ©

Universal Cultural Individual



Examples of symbols

Words & Concepts &
Language Archetypes

Inanimate Elements of
Objects Nature




Bullet

Window



Tax



Hong Kong New York Lisbon

|

Teal rooftops
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Sao Paulo London
White

Stockholm

Classy black
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Animal Piggy bank Police

At the grocery store In a bank or as a kid with “veckopeng” In anti-authority circles

Christmas ham Ha(ra)m Angry Birds

In December If you are a muslim In traffic




Creative Brief

Background Message Competition

Unique Creative Things to not Keywords /
Qualities Considerations Change / Tonality




& Scouterna

Creative Brief

Kund: Scouterna Projekt: Magento 2 New design Datum: 4 december 2018

Bakgrund
Scouterna ar en av vdrldens storsta ungdomsrorelser. De arbetar for att ge barn, ungdomar och vuxna i hela samhdallet mojlighet till en
utvecklande och rolig fritid full av dventyr och gemenskap. Scoutshop.se startades for cirka 10 ér sedan i syftet att kunna ge mer tillbaka till

barn och unga som ar medlemmar i Scouterna.

O
Mal
Visionen med den nya hemsidan ar att oka lonsamheten for Scouterna da vissa bidrag till organisationen har minskat. Detta ar till for att

kunna ge mer tillbaka till barn och unga som ar medlemmar i Scouterna. | dagslaget kanns den nuvarande hemsidan forlegad, framfor allt i

mobilanpassningen samt vissa designelement som inte passar Scouterna helt.

Budskap

Allt som ar kopplat till Scouterna ska alltid vara snallt, hallbart och beprovat. Om man valjer att handla pa Scoutshop sa valjer man att
handla med hjartat. Kort sagt ska Scouterna vara “Eko! Reko!”, vilket innebar att alla produkter som produceras av Scouterna ska vara

ckologiska (Eko!) och de som arbetar med deras produktion ska fa en levnadslon (Rekol).

o]
Malgrupp
Den absolut stérsta malgruppen &r de olika kdrerna i landet. Det dr de som kdper mest och framst. Men de som Scouterna vill vérna mest om

ar foraldrar (30-45 ar) till barn och ungdomar som éar medlemmar i Scouterna. Framforallt fordldrar som ar ledare i foreningen.
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Why?

Smarter

Time Better
decisions

saving relations




Every designer
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Agree on the common grounds

Is 1 or O the first number?



How we think How the customer think
things should work things should work




How we think How the customer think
things should work things should work

What we agree on



How we think things should work




How the customer think things should work
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_ - Stay humble!




A bat and a ball costs $1.10. The bat
costs one dollar more than the ball.
How much does the ball cost?
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We make emotional decisions that we
find rational explanations for.

Post-rationalisation
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Password must contain at least six characters
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Password must contain at least six characters

mickeyminniegoofyplutosnowwhitemowglidumbo




Enter a combination of at least 6 letters and numbers, and/or
special characters.

mickeyminniegoofyplutosnowwhitemowglidumbo
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User research

User journeys




Aint nobody got
time fo dat
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EVENT INFLUENCERS Events selling out quickly, finding events
| that fits everyone’s budget and schedule

Friends when planning for a group.
Cultural

Adventure

Learning 65% -6

Networking
Hype

Cred |b|l|tg ‘GTV Calculated based on # of Users x "requence of Events,
Based on o study conducted with 115 participants.

Total Universe GTV Events per month









Being a good character
builder iIs to understand
human beings.

To understand human beings,
openness and curiosity gets you
far in that journey.







Be curious

-

Fact: Curiosity has never Killed a cat.



Be open to learn and experience new things.
(Go to museums, read a book, travel, see
things like a child that tastes ice cream for the
first time. Get to know new people and find out
what they like and don't like. Be genuinely
Interested In people and things.



Thank you!




